
 
IVAN DOMINGUEZ OUTLASTS FIELD FOR WIN IN  

STAGE ONE OF TOUR DE GEORGIA PRESENTED BY AT&T 
Stage One - Tybee Island to Savannah 

 
 

FOR IMMEDIATE RELEASE      
Contacts:  
Jackie Tyson, Dir of Communications  Chris Aronhalt, Event Director 
Phone: 678-362-6228   Phone: 770-631-1239 
E-mail: jbt@pelotonsports.net   E-Mail: chris.aronhalt@medalistsports.com
 
SAVANNAH, Ga. (April 21, 2008) – Ivan Dominguez (CUB) of Toyota-United Pro Cycling surged 

past a frantic peloton to capture Stage One of the Tour de Georgia presented by AT&T. Thousands 

of fans lined the streets near Savannah’s historic district to watch Dominguez hold off Nicholas 

Sanderson (AUS) of Jelly Belly, who came in second place, and Robert Forster (GER) of 

Gerolsteiner, who finished third. Second and third places were determined by a photo finish. 

 

“50 meters to go, I look to my arms and the guys were the same distance behind and I was like, 

‘I guess no one is going to pass’, but you still have to go all the way to the finish,” said 

Dominguez, a sprint specialist who finished second three times at the 2004 Tour de Georgia and 

wore the Yellow Jersey for one day that year.  

 

With less than one kilometer remaining in the race, teams feverishly worked to put their top 

sprinters in position for victory. Several teams, including Team High Road and Rock Racing, 

took turns at the front of the pack before Dominguez and his teammates made their final push.  

 

For his victory today, Dominguez will wear the AT&T Overall Leader jersey in Stage Two.  While 

he also won the Maxxis Sprint Leader jersey, the sprint jersey will be worn Greg Henderson 

(NZL) of Team High Road for Stage Two, who finished second in the sprint competition. Scott 

Nydam (USA) of BMC Racing will wear the Georgia Lottery Most Aggressive Rider Jersey while 

Sanderson, today’s second place finisher, will wear the GE Best Young Rider jersey, as the best 

rider under 25 years of age.  

 

The Tour de Georgia presented by AT&T started with 119 professional riders at the line in 

Tybee Island, an island municipality and new Tour stage site located 18 miles east of Savannah. 

The serene waves of the Atlantic Ocean served as a picturesque backdrop for the Tour’s first 

battle. Riders were pushed by a slight tailwind as they departed from Tybee Island and were met 

with a steady headwind going into Stage One’s final sprint in Savannah.   
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“Leaving Tybee Island, it was a beautiful start,” said Nydam. “The last time we were on the coast (California) I 

think I was spent seven hours in hypothermia so this time was a lot more pleasurable.” 

 

Stage Two will depart Tuesday from Statesboro at 11:00 a.m. and is expected to finish between 3:15 and 4:25 

p.m. in Augusta. This 115.7 mile (186.2 km) course will head north along southeastern corner of the state and 

include Georgia Power Sprint lines in Millen/Jenkins County and Sardis/Burke County, GA and the first official 

climb of the week, a United Community Bank King of the Mountain (KOM) competition in North Augusta. The race 

will take cyclists into South Carolina, a Tour de Georgia first, before culminating with a circuit finish in downtown 

Augusta. The Health & Wellness Expo will be open 1:30 - 5:30 p.m. in downtown between Broad and Reynolds streets. 

Official Results – Top 10 - Stage One

Position No. Rider Team Time Gap 

1.   104   DOMINGUEZ, Ivan TUP 2.30'18"      

2.   136   SANDERSON, Nicholas HNM 2.30'18"    

3.   31   FORSTER, RoberT GST 2.30'18"     

4.   85 ENGLAND, Richard BPC 2.30'18"      

5.   53 KUDENTSOV, Sergey MPC 2.30'18"   ...   

6.   74 WYSS, Danilo BMC 2.30'18"   ...   

7.   12 MCGEE, Bradley CSC 2.30'18"   ...   

8.   24 HENDERSON, Greg THR 2.30'18"   ...   

9.   7 KEMPS, Aaron AST 2.30'18"   ...   

10.   97 MENZIES, Karl HNM 2.30'18"   ...   

 
ABOUT AT&T  
AT&T Inc. is a premier communications holding company. Its subsidiaries and affiliates, AT&T operating companies, are the providers 
of AT&T services in the United States and around the world. Among their offerings are the world's most advanced IP-based business 
communications services and the nation's leading wireless, high speed Internet access, and voice services.  In domestic markets, 
AT&T is known for the directory publishing and advertising sales leadership of its Yellow Pages and YELLOWPAGES.COM 
organizations, and the AT&T brand is licensed to innovators in such fields as communications equipment. As part of its three-screen 
integration strategy, AT&T is expanding its TV entertainment offerings. Additional information about AT&T Inc. and the products and 
services provided by AT&T subsidiaries and affiliates is available at www.att.com  (c) 2007 AT&T Knowledge Ventures. All rights 
reserved. AT&T and the AT&T logo are trademarks of AT&T Knowledge Ventures. For more information, please review this 
announcement in the AT&T newsroom at  www.att.com/newsroom. 
  
ABOUT THE TOUR DE GEORGIA PRESENTED BY AT&T 
The Tour de Georgia presented by AT&T is North America’s premier, professional cycling event and rolling festival of community 
activities. The Tour was first held in 2003 and has become a spring tradition with a varying route of over 600 miles of racing. Over 2.8 
million spectators have traveled to Georgia to watch the event in the past five years, and direct economic impact has totaled over 
$148 million.  The event is sanctioned by the Union Cycliste Internationale (2.HC ranking), and is part of the USA Cycling Professional 
Tour USA Cycling, Inc., making the event one of the top stage races for elite athletes around the world. The Tour de Georgia is owned 
and operated by the Tour de Georgia Foundation (501 c3) and managed by Medalist Sports (www.medalistsports.com). Route maps, 
host venue information, merchandise offerings and sponsor news are available at the official website, www.tourdegeorgia.com.  
 
ABOUT USA CYCLING  
Recognized by the U.S. Olympic Committee and the Union Cycliste Internationale, USA Cycling promotes American cycling through 
its 60,000 members and 2,500 annual events. USA Cycling associations include the BMX Association (BMX), National Off-Road 
Bicycle Association (mountain bike), U.S. Cycling Federation (road/track), the National Collegiate Cycling Association and the U.S. 
Professional Racing Organization professional men's road). USA Cycling is the license holder for the USA Cycling Professional 
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Individual Time Trial Championships and USA Cycling Professional Road Race Championships.  For more information visit 
www.usacycling.org, or contact USA Cycling Director of Communications, Andy Lee at 719-866-4867.  
 
ABOUT THE AFLAC CANCER CENTER AND BLOOD DISORDERS SERVICE OF CHILDREN’S 
The Aflac Cancer Center and Blood Disorders Service of Children’s Healthcare of Atlanta is a national leader among childhood 
cancer, hematology, and blood and marrow transplant programs, serving infants to young adults. Recognized as one of the top five 
pediatric cancer centers in the country by Child magazine, the Aflac Cancer Center treats more than 325 new cancer patients each 
year and follows more than 2,000 patients with sickle cell disease, hemophilia and other blood disorders. The Aflac Cancer Center is 
one of many programs at Children’s committed to enhancing the lives of children through excellence in patient care, research and 
education. Children’s, one of the top three pediatric healthcare systems in the country, is a not-for-profit organization that benefits 
from the generous philanthropic and volunteer support of our community. Visit www.aflaccancercenter.org or call 404-250-KIDS for 
more information. 
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